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Introduction

The digitalization brings innovation, ease of working, new job opportunities and growth in the economy. It helps to bring
transparency in the system. Digital economy is good for the Indian country but India is the fastest growing economy in the world.
Economic reforms have an important impact on Indian economy. According to the latest Economic Survey 2015-16, the Indian
economy will continue to grow more than 7 per cent in 2016-17. According to a Goldman Sachs report released in September
2015, India could grow at a potential 8 per cent on average during from fiscal 2016 to 2020 powered by greater access to banking,
technology adoption, urbanization and other structural reforms. In this respect, there have been various initiatives taken by our
Honorable Prime Minister Mr Narendar Modi such as Make In India, Swatch Bharat Abhiyan, Digital India etc.

Digital India is to ensure the Government's services are made available to citizens electronically by improved online infrastructure
and by increasing Internet connectivity or making the country digitally empowered in the field of technology that was launched on
1 July 2015. It consists of three core components: the development of secure and stable digital infrastructure, delivering
government services digitally, and universal digital literacy. As of 31 December 2018, India had a population of 130 crore people
(1.3 billion), 123 crore (1.23 billion) Aadhaar digital biometric identity cards, 121 crore (1.21 billion) mobile phones, 44.6 crore
(446 million) smartphones, 56 crore (560 million) internet users up from 481 million people (35% of the country's total population)
in December 2017, and 51 per cent growth in e-commerce.

This programme includes providing government services like education, health, justice, security and financial inclusion to the
citizens electronically through e-kranti project. The thrust areas of the e-Kranti under the Digital India Programme are Technology
for Education-e-Education, Technology for Health-e-healthcare, Technology for Justice, Technology for security, Technology for
Financial inclusion. Now researcher want to know about the prospects of this programme especially in terms of women as well as
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the role of women education in the implantation/success of this programme in respect of Chitrakoot District because there are
more rural areas than urban area. Here researcher can easily differentiate educated or uneducated women and its impact on
implementation of Digital India programme.

Reviav of literature

Partha, M. (2018), made discussion on Digital India: Perspective, challenges and future direction. On July 2015, the Indian
government unveiled “Digital India” or (DI), an action plan expected to push forward the socio-economical evolution by means of
seamless Internet connectivity between the rural parts of the nation. The plan faces several challenges, but also offers promising
futuristic developments. Digital India has been considered as starting the rebellion of digital. This seems the imagination formed
by Government of India. It is used to ensure the availability of government services to citizen by machine. It should be available
even in remote areas. It could be done by improving online infrastructure. Increasing Internet connectivity could play significant
role. The programs are having single mission and target. It is to take nation forward economically as well as digitally. Initiatives
are going to enable people for getting engaged in such process. It has been required by economy to shift forward.

Guru Murthy, A. (2018), reveals in his research that more than digital literacy courses, access to education makes a difference
with respect to unlocking the empowering potential of the Internet for women and girls. Women’s confidence in their digital
abilities rises dramatically with increased education. What this means is that in contexts such as India, where many women have
limited access to formal and higher education, digital literacy must be integrated into formal schooling and existing interventions
for adult literacy and continuing education, instead of being confined to a silo. Akin to what has been successfully attempted in
countries like the Philippines (IT for Change and UNESCAP 2016), digital literacy can also be positioned as a pathway to online
vocational education courses and trainings that improve participants’ employment prospects.

Krishnaprabu, S. (2019), states that The Digital India programme is a flagship programme of the Government of India with a
vision to transform India into a digitally empowered society and knowledge economy. Digital India is a dream to ensure that
government services are made available for all citizens electronically by improving online infrastructure and by increasing the
effectiveness of Internet connectivity with one mission and one target that is to take nation forward digitally and economically.
But if implemented properly, it will open various new opportunities for the citizens of the country and therefore it requires a lot of
efforts and dedication from all departments of government as well as private sector considering the current status of the
programme.

Ellen, M. (2022), Women's World Banking said that "There is a strong connection between women's access to financial products
and services and greater opportunity not only for that woman herself, her family and her community but really for the nation as a
whole. Women are far more likely than men to spend money they have under their discretion on the education of their children,
the health care for their family and improving their housing. And those are the kinds of developmental changes that can really
have a long-term intergenerational impact.”

Objectives of this paper
1. Toassess digital literacy in women of Chitrakoot District.
2. To examine the relationship between women edcuation and e-education.
3. To highlights the prospects for women in digitalization.

Hypotheses of this paper
Ho: There is a significant prospect of digital literacy in women of Mau Tehsil.
Hi: There is no significant prospect of digital literacy in women of Mau Tehsil.

Ho: There is no significant relationship between women education and e-education.
Hj: There is significant relationship between women and e-education.

Materials and Methods

Methodology

Present study is descriptive as well as exploratory in nature. This study is based on primary data that was collected through a
schedule for the area of Chitrakoot District. The researcher used multistage sampling for collecting primary data. There are
two/four Tehsils in Chitrakoot District. One of them (Mau) is selected by lottery sampling for randomly selection. There are two
blocks in Mau tehsil namely Ramnagar and Mau. Ramnagar has 93 villages and Mau has 122 villages. 215 villages are found in
Mau tehsil. In which villagers of 74 villages in Ramnagar Block has mobile while villagers of 101 villages in Mau Block has
mobile. Total 175 villages have mobile in Mau tehsil. 10% village are selected in each Block for sampling which have mobile. It
means 7 villages (Khatwara, Rupauli Mustil, Dhawada, Ramnagar, Basingha, Ghunuwa and Itwan) are selected from Ramnagar
Block and 10 villages (Biyawal Muskil, Mawai Kalasn Mi, Ahiri, Suraundha, Sesa Subakara M, Itaha Devipur, Deora, Kalchiha,
Jamira and Raipura) are selected from Mau Block randomly. Total 17 villages are selected from Mau tehsil by lottery sampling.
In which, 400 women are selected (Number of women from each village are selected by percentage method of population from
selecting villages) from Mau tehsil. Schedule has been designed on Likert scale to evaluate the prospects. One sample t-test has
been applied as the statistical tool to test the hypothesis through SPSS_20 version. Chi-square test is used for testing association
between two variables.
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Results
There are 400 respondents from 17 villages of Two Block of Mau Tehsil. In which 36-42 years age respondents are 30.50% and
25.25% respondents are 42 or above years old. It means near about 56% respondents are above the 36 years of age. 18-24 years
age respondents are 17.25% and 15.50% respondents are 30-36 years age. 76.25% respondents are married. It means they are
depending on their husband and families members.
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58% are graduate respondents and 27.75% respondents are post graduate. Near about 14% respondents are up-to intermediate or
laying low education. 56% are unemployed and totally depend on their husband or family members. 44% are employed in which
16.25% are service women, 14% are business women/professionals and 13.75% are belongs to farming. Maximum respondents
are involving in those economics activities that are running in their family such as business women join their family business and
farmers are also join their family occupations.
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45.75% respondents have 0-2 mobile set and 39.25% have 2-5 mobile set in their family. 57.25% respondents have own smart
phone.

Hypotheses Testing
For testing it, there are seven indicators are used as e-education and then chi-square test has been applied on each indicators with
academic education. These indicators are-

» Having e-mail account

» Having social media account

*  Having E-wallet

»  Having Debit Card

* Having Credit Card

* Having Net Banking
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»  Having Mobile Banking
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88.50% respondents have 0-2 smart phone set in their family. Only 11.75% respondents have one computer/laptop set in their

family.
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Only 11.50% respondents have one broadband set in their family. Only 11.75% respondents have one wi-fi separate set in their

family.
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These responses show that they have very less digital facilities. Only smart phone respondents are high. But numbéoof set is

very less in their family. Mostly respondents are using it as simple mobile phone.

All above indicators are used as a symbol of e-education because if women are e-educated then mostly they should use e-mail,
social media account, e-wallet, debit card, credit card, or other digital facilities/ digital financial facilities in their regular life style.
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On the primary data, First hypothesis is tested on one sample t-test at 1.5 value because for checking about digital transaction
frequency of the respondents, three point Likert scale is used in which 1 is assigned for No, 2 is for Yes. Test value is equal to 1.5
means that respondents have digital facilities. In other words, universe mean is equal to 1.5 which will be equal to sample mean.

Table-1 : One-Sample Statistics for prospect of digital literacy in women of Mau Tehsil

Particulars N Mean Std. Deviation Std. Error Mean
Test Value-1.5

Having Email Account 400 1.40 491 .025
Having Social media 400 1.48 .500 .025
Account

Having E-wallet 400 1.42 495 .025
Having Debit Card 400 1.49 .500 .025
Having Credit Card 400 1.17 372 .019
Having Net Banking 400 1.19 .393 .020
Having Mobile Banking 400 1.51 501 .025

The means of all five answers are near about 2 (Table-5.1A) that is less than 2.5. This difference is statistically significant at 399
degree of freedom and 5% level of significance. The p-value of all statistics is less than 0.05 (Table-5.1B) which shows that Null
Hypothesis will be rejected and alternative hypothesis will be accepted at two tail student test.

Table-2 : One-Sample Test for prospect of digital literacy in women of Mau Tehsil

Particulars t df Sig. (2-tailed) Mean 95% Confidence
Difference Interval of the
Difference

Lower  Upper

Test Value-1.5

Having Email Account -3.971 399 .000 -.097 -.15 -.05
Having Social media -.800 399 424 -.020 -.07 .03
Account

Having E-wallet -3.134 399 .002 -.077 -.13 -.03
Having Debit Card -.600 399 549 -.015 -.06 .03
Having Credit Card -18.028 399 .000 -.335 -37 -.30
Having Net Banking -15.784 399 .000 -.310 -.35 -27
Having Mobile Banking .200 399 .842 .005 -.04 .05

It can also check by making e-education index. E-education Index has been created by taking four or more than four responses of
yes out of seven responses as Yes and rest is taking as No. Testing value is equal to 1.5 because for checking about digital
transaction frequency of the respondents, two point Likert scale is converted in which 1 is assigned for No and 2 is for Yes.

Table-3 : One-Sample Statistics for prospect of e-education index in women of Mau Tehsil

One-Sample Statistics
N Mean Std. Std. Error
Deviation Mean
E Education Index 400 1.32 466 .023

The mean of calculated is less than 1.5 (Table-5.2A). This difference is statistically significant at 399 degree of freedom and 5%
level of significance. The p-value of statistic is less than 0.05 (Table-5.2B) which shows that Null Hypothesis will be rejected and
alternative hypothesis will be accepted at two tail student test.

It can be concluded that First Null Hypothesis (There is a significant prospect of digital literacy in women of Mau Tabsi be

in Mau tehsil, women or respondents are always using all digitalitfes for transaction) will be rejected and alternative
hypothesis (There is no significant prospect of digital literacy in women of Mau Tehsil because in Mau tehsil, women
respondents are never or sometimes using all digital facilities for transaatidl be accepted at two tail student test.

Table-4 : One-Sample Test for prospect of e-education index in women of Mau Tehsil
One-Sample Test
Test Value = 1.5

t df Sig. (2- Mean 95% Confidence Interval of the
tailed) Difference Difference
Lower Upper
E Education Index -7.831 399 .000 -.183 -.23 -14

International Journal of Social Sciences Arts & Humanities 70



Vimala Devi / [J[SSAH/10(4),2023; 66-71
Table 5 shows the association/relationships and chi-square test results between academic education and indicator of e-education.
In all seven indicators, p-value of chi square results is greater than 0.05 except having credit card. It shows that there is no
significant relationship between academic education and e-education.

Table-5. Results of chi square test for association between women education on e-education

Particulars dof los Chi square p value
value
Academic Qualification * having Email Account 2 5% 1.120 571
Academic Qualification * having Social media Account 2 5% .239 .887
Academic Qualification * having E-wallet 2 5% 183 912
Academic Qualification * having Debit Card 2 5% 3.727 155
Academic Qualification * having Credit Card 2 5% 6.067 .048
Academic Qualification * having Net Banking 2 5% 5.887 .053
Academic Qualification * having Mobile Banking 2 5% .964 .618

Therefore it can be concluded that second Null Hypoth&sisré is nosignificant impact of women education omducation)
will be accepted.

Conclusion

These responses show that they have very less digital facilities. Only smart phone respondents are high. But number of set is also
very less in their family. Mostly respondents are using it as simple mobile phone. Mostly married and employed respondents have
more own financial account. But only one third respondents use their self their accounts. Less than 50% respondents have digital
account and financial account. It shows low literacy in the rural area of Mau Tehsil. Academic education can make more powerful
to take decision and provide more awareness about the relevancy of digital facilities. It can motivate for using or becoming a part
of life too. But people especially women will have it or not, it will depend on other factors too like husband or family members
permission, income etc. In India, especially in rural areas, there are two reasons for not having these facilities. Husband or male
family members do not give permission for having it to especially women because they do not like of these type of women life
style. According to them, it is a modern life style and women/female can be misused through e-mail and social media account.
Fake relationship or fake information can be misguided them. Husband or family members do not like to provide real financial
conditions of their family’s women. They hide it from family’s women. Therefore they do not permit to have debit card, credit
card or other digital gazettes and facilities. Principle of each life is changing. People should accept to change according to the
nature. In India, stereotype thoughts are seem while they are educated. Culture and orthodox are used as similar in Indian
perspective. Unfortunately women are torched under the name of culture. Autonomy is considered as modernization in the respect
of women. Whenever mentality will not change of the country’s men as well as women, women cannot be upgrade in the country.
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